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7 |106,489/106,639/102,601|104,500| 92,450| 93,604| 93,896| 94,282 94,928| 95,619| 97,221  0.8%
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1.5.: $83.15 (B9.94%)

A5 EPM Communications(2010)
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Entertalnment/Character: $11.12 (12.03%)

Other: $20.80 (22.50%)

sports: $12.50 (13.52%)

Art: $5.62 (6.08%)

Fashion: $18.04 (19.51%)

Corporate TM/Brand: $24.37 (26.36%)

2= EPM Communications(2010)
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Other: $14.50 (15.68%)

HBA: $6.35 (6.87%) Apparel/Accessories/Footwear: $34.34 (37.14%)

Food/Beverage: $7.34 (7.94%)

Gifts/Novelties: $3.35 (3.62%)
Stationery/Paper: $3.10 (3.35%)

Home Furnishings/Housewares/Domestics: $9.35 (10.11%)
Publishing: $3.73 (4.03%)

Toys/Interactive Games: $10.39 (11.24%)

A5 EPM Communications(2010)
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Australia/New Zealand: $3.61 (3.919%) Other: $.92 (1.00%)
Latin America: $2.68 (2.90%)

Asia: $7.67 (8.30%)

Europe: $9.98 (10.80%

U.S./Canada: $67.58 (73.11%)

A= EPM Communications(2010)
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& 2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 | 2013 | 2014 | 2015 lé)lg(}lRS

-1

2HE] | 5942 6,028 5800 5948 5,320\ 5317 5307| 5292| 5,283| 5276 5317 0.0%
FEAIZ | 63,153 63,260 60,865| 62,421 | 55,130| 55,099 | 54,995 | 54,848 | 54,755| 54,683 | 55,101 |  0.0%
% | 26,737 26,679 25,669| 25,674| 22,700| 22,687 | 22,644 | 22,584 | 22,545 22,516 | 22,688 |  0.0%
A 95,833| 95,967| 92,333| 94,043 | 83,150 83,102 82,946 | 82,724 | 82,584 | 82,475 83,106 |  0.0%

A=) EPM Communications(2010); UN(2008); PWC(2010); AFEKPMG(2010)
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ANHFY A1 F5(2010) 83.102 Wul <

HEE AP dE(10-"15) 0.0%

GDP(2009) 142 2,6009 &

19 GDP(2009) 451 6,400

A 19+(2009) 39} 72173k v

AA Q- 23S ('10-"15) 0.9%

0—14A] 1 447E("10-"15) 0.7%

TV o]-& 7}42(2010) 19 1,506%F 7H+

Hjejo] 87 Alo)E o]& 7}F4=(2010) 6,414%F 7

YA o] 7H(2010) 3,369%F 7+

e BHFE(2010) 87.0%

Stolul g Walmart, Target, Sears Holdings

Co.,Costco

RLkEs Macy, Nordstrom, JCPenny

e 34 An o Old Navy, Modern Maternity, Sportmart,

Dollar General

S Spiegel ((FA1H]), HSN(E-4233),

Amazon.com(22}21)

Cars, Mickey Mouse, Dora the Explorer, Looney Tunes, Major League

i3t ol Baseball, DKNY, Todd Oldham, Playboy, Coca—Cola, Mustang, Wyland,
Mary Engelbreit, Ben 10

2= EPM Communications(2010); UNDP(2008); CIA World Factbook(2010); Screen Digest; AFP4KPMG(2010)
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Entertainment/Character: $9.89 (11.89%)

Other: $18.63 (22.41%)

Sports: $11.31 (13.60%)

Art: $4.99 (6.00%)

Fashion: $16.30 (19.60%)
Corporate TM/Brand: $22.03 (26.49%)

A2 EPM Communications(2010)
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Other: $13.06 (15.71%)

HBA: $5.75 (6.92%) Apparel/Accessories/Footwear: $30.77 (37.01%)

Food/Beverage: $6.64 (7.99%)

Gifts/Novelties: $2.98 (3.58%)
Stationery/Paper: $2.79 (3.36%)

Home Furnishings/Housewares/Domestics: $8.48 (10.20%)

Toys/Interactive Games: $9.40 (11.30%)
Publishing: $3.28 (3.94%)

A= EPM Communications(2010)
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Australia/New Zealand: $3.16 (3.80%)
Latin America: $2.49 (2.99%)

Other: $0.91 (1.09%)

Asia: $6.98 (8.40%)

Europe: $8.90 (10.70%)

U.S./Canada: $60.70 (73.01%)

A2 EPM Communications(2010)
2) "o &7
Walt Disney, Viacom, Time Warner & =2=% 0]0jo] 7|4&59 OF&2 0l=o] ZA

2 =3 AUAS AL 9t ul2o] opd seloy AAtEE Heel e ol A
Sato] B5AA0] o]2ojx L A9s} won] vz 03 o] AR EHIEE F o

Y71 ABst, opAgels] sk A AASol 0T AALE £1 Y ALE we
52 QR /Rulae] Bojet EAC oolw Aol AYe) SHO 8| A 47
% ol 4

ChsiAIRA, Tie D] ol 8AlSo] TAS AEAIZIIL Auct ofelgx
EE|QIRE FH 2 efol4A uppEo] B doio] uls) HrjHoz ¥x %S



N2
(o4
O
(ot
ol

A2 2@ A 02 Yol Sears?t Kmart®] $9e 9Alstel AujeE A 7 FHol
Repso] Sith. olo] T} AlUAS] Ab FOISEA. A AUAZE] R AR H
oAt ot A% AUJSEAR S0l A HE GBSO 2d AESo §ES 7
steiA o] wls] AE EAO YAZH FoAA Eu, MELEA & EF ZAasH
=9Itk o] Qlsf W0l ulal AUhEEAIAAIY BfoldA AR U darelo] e AHA

A 9e ang g

0= ylofA gholdAa FE9 7 2 & AME2=2% Walmart?h Target®] &5 QL
o, ol Bt AETolA DTR WAl st gofst =4 35 A 59 WAo
2 o]l A AEZ Faotal ot o] Qo= A E |t 1 v|Fo] ZojEi QlIoE
s 474 v]E2 AHAISHL Q= Nordstromt 22 WePd e Qlon Fd4 e
2 JCPenny?} &2 WAL Qlty

A #8822+ 0ld Navy, Modern Maternity(°1d 2l&), Sportmart(AZ= &&
ol At ® Walmart2th A2 A|F2 At EQAA Dollar General, 2/€A| 217
Costco, SAITU] Spiegel, &£ HSN, 221 £83E Amazon.com &°| O/ 2to]
AL AEe £a3 {6 Aol

oM g f& FFo=r sl ZoldA BE JAl= e AEER APHS)
S A 4 ‘ﬂﬂr. ol E =0, AEFaroly WatdS gl
otal, #27F 2 WalmartY Target = &o &

o] 7155, £ Martha Stewartte Horne Depot0ﬂ7\1 Macyoﬂ
AFAATEONA 5§78 7HEIaLR]e] A&
gk ub Qo

~

2

o o>
e o

4o rr
Y ofm X S fok

18 1N 2 oo i
wo 1o Ok

J‘.z
—r‘
I
)
o
il

)
o
W
O
=)
o
o]
i)
2o
>.
)

|
==

4) olsr B Edl=

O 2231 S& ofyrleld s 571

sibo] gkt TVRHH, ojde =2lile 42

)
X
)
r
X
q
n
:%
o T
i)
o
>
12
N
ko
b
My

S APOlE gHAlcR £Q ojyio]d A& HGAMS O] Kﬂ%ﬁ}% 497t ol 2atel
= &3 ojyuold f&o] &7 EFER AR lSS B Q)
717 EgjHo] =2 APO]ER&= Google®l +95H= YouTubed! AC=2 UERGOW
O 2= NBC Universal, Fox, CBS’l 5522 +951 %+ Hulu, Apple®l +%Y3t
iTunes’t AT},



<% [MI-5> v|= FQ 212l ool Alo|E

alle=y
Alexa e _ i
%9 Aol =R 29 47 3 Fo ez
(el HEY AH1Z -
)
I o J2o] Q0fsk= oy S0l mulo
»~E]Y Funimation, ! o0l el T 29
4 Y?UTUbe Google Inc. | (% ¢ Bandai, T2 5% TR AlIE
youtube.com : 40%1) RightStur, Media o 02 L:j %(:(Sﬁ EEHQQJ 76% AH]
Blasters (20109 112 71, Hitwise)
NBC « g 7Y ARCe FHX 35
2 Hulu Universal | 2Ee2]9 o o "o} gshpt 3Eog A
hulucom Fox Ent. (F Funimation, | * F= 0F% UplA] Ak3
Group ABC 290 VizMedia . oﬂqnﬂolzﬂ 02-  Funimation?t
Inc vIZ A% Al
* Apple©] Algske m2Igoz o}
o S0 O C
n/a iTunes tjezc Anime Network, | , _‘—;%Eﬂﬂ 1 o] AHlA 715
apple.com/itunes | *PPie o ol Funimation, 189 o ¢ 1.99 A=l Al
- VizMedia * iPod, iPhoned} 22 B Rl
A o8 7Fs
* Apple TVE &M TV °1& 7ts
~Ezy)
602 Veoh TV Veoh (@ . o
veoh.com Networks, o) Funimation pPS3et Wi s E514] TyolA] QlE
Inc. PZP?TV) ofl AZsH Voeh TR 0}8 75
1632, Crunchyroll.com | Crunchyroll i%ﬂﬂol ADV Bandai, | ;]EDEEP{ o};\]o}g v ARIE %
crunchyroll.com Inc (32 Aniplex, Gonzo, | , o, L:)}E 593 AlolE
59| TV Tolgo, Todt | | ool BUS mfskl glont G
AnimeNews o] HitaARer AV A
2138 Network AnimeNews | “oa® | F ot . iﬂ] Al 2] ofqmleld e
animenewsnetwork |  Network (e unimation, Viz K2 Ajo|E
com Wqy | Media, Manga |+ olblokis s gioh gef
Entertainment QEIR 235} A7) ’
2EY * 199490] dgel B0 Ajoe] 4R
13 | Funimation.com o (g I otas sasie #5 2t
funimation.com | | Urimation %) Funimation | M= Navarre Corp ol ARl
et Funimation” | 218 +%3
] * Funimation”} g5k ofUdopd
A
Crackle So 2B . g?rgaﬁlc/t\ug;su{iit %6}94 LS
4165 crackl ooy (g Sony Animax | , ; S [olE
e.com Pitures oo Contens [olARt Ak
i + U2 nimax B2 oo} 5B
o] Eﬂu&
» B0] 92 vEpofeld A 3t
a3
61982 Vizanime.com ‘ 2E2Y ©
Vizanime.com Viz Media G Viz o 2717 foJopb mREMo] XK
29) A} Viz Media”t 261 06} A2
AlolE
* 2009 @ 10 EHH AH|A T

A24: JETRO(2010); 2FHKPMG(2010)
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<3 M-6> =9 &7 3 A4 7F5(2008~2009)

T sk o we) | (ogk A mep | A4 TR
Action Figures &Accessories $15 $16 4%
Arts &Crafts $25 $28 7%
Building Sets $0.88 $11 23%
Dolls $27 $26 —2%
Games/Puzzles $23 $24 1%
Infant/Preschool $31 $30 —2%
Youth Electronics $0.87 $77 -17%
Outdoor &Sports Toys $27 $26 —5%
Plush $17 $15 —13%
Vehicles $19 $18 —6%
All Other Toys $13 $14 5%
TOTAL TRADITIONAL TOY INDUSTRY* $217 $215 —1%
Total Video Games#* $214 $197 —8%

A2 TIA(2010)
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Goodall Wild Animal Collection & HOjst1L Qlon] @& A|Eo] AFAAR|E FHEOA]
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